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Craft Tourism　・　クラフトツーリズム 

● From the late 1980’s to the late 1990’s, important efforts for Craft Tourism 
and art as a factor of special interest tourism were made

● Developing Craft Tourism is not only about displaying and selling craft 
products, but also about allowing tourists to understand the skills and 
techniques behind it and appreciate local traditions

● The affinity with materials and their place in the world is the basis of craft, 
which is particularly important in a context of globalisation



● This active, production-based form of tourism is very different from the 
relative passive consumption represented by mass tourism

● Learning a skill involves extensive face to face contact with those who have 
the skills, and the focus on creating may help to overcome possible language 
barriers

● Experts suppose that we are likely to see a renaissance of crafting as a result 
of the COVID-19 pandemic → people have not only rediscovered their own 
creativity during lockdowns, but they have also been appreciating the value of 
local places and the rural



Nousaku Office and Factory　・　能作社屋と工場 

Source: https://www.nousaku.co.jp



● Takaoka City in Toyama Prefecture flourished since 1609 and built its 
reputation as the center of the copper industry in Japan 

● Today, it accounts for about 95% of domestic gross output of the country’s 
copperware

● In 1916, Nousaku began manufacturing Buddhist ritual objects, Japanese tea 
sets and vases made of brass「真鍮」and bronze「青銅」

● Nousaku’s wares today have a modern and stylish design and the factory 
collaborates with many designers and sells the products worldwide, at 
renowned places such as “Maison & Objet” in Paris, as well as museum 
shops such as MoMA



Source: https://www.nousaku.co.jp/https://store.voyapon.com/collections



● Nousaku aims not only to make products but also to convey “craftsmanship,” 
by offering the opportunity to experience craft-based tourism. Visitors can try 
hands-on tin「錫」casting workshops, using sand casting, which is one of the 
traditional methods 



● By creating an own tin item, visitors can form and keep a special memory to 
take home 



● The new building of Nousaku Office and Factory was designed by the 
Japanese, in Tōkyō based Archivision Hirotani Studio and completed in April 
2017

● Although Nousaku already held tours before, annual visitor numbers were 
only around 10,000. After the construction of the new building, - and before 
the outbreak of COVID-19 - , there had been around 120,000 per year

● Today, the factory is under the direction of the family’s fifth president, Nōsaku 
Katsuji



● While nowadays around 150 people work for Nousaku, back when Nōsaku 
Katsuji commenced his career at the factory, there were only 8 employees

Source: https://www.nousaku.co.jp



Finally yet importantly…

Nousaku was designated one star of the Michelin Green Guide Toyama in 2017



Thank you for your attention 
どうもありがとうございました


